Mexico City as Real Estate Market

Of the more than 103 million people that live in Mexico, about 20 million (one-fifth) live in Mexico City. It comprises nearly every market segment and income level found in Mexico. 

Because of its cultural weight within the country, Mexico City has a high concentration of affluent and investment-minded people. They travel and spend all over the world, including the United States. They are a strong target market, especially for luxury real estate developments. 

Economic Considerations

· U.S. homes are considered a “safe harbor” investment. 

· Despite talks of housing bubbles or, more recently, the sub-prime loan crisis, the U.S. economy is still a great place for savvy Mexican investors to seek diversification, especially in the form of real estate. 

· Recent political changes, while predicted to stabilize the Mexican economy, have still had an unsettling effect on the country’s population. 

· By all accounts, the Mexican economy is still very dependent on the U.S. economy. 

· Those who seek safe harbor investments tend to be financially stable.

· Visas more easily obtained if investing. 

· Many other visas are confiscated once in the United States. Investor visas, for those capable of investing $1 million or more, are easy to get.
Mexican nationals are brand- and style-conscious. They are as drawn to tourist destinations as much as anyone in the United States. As stated above, they’re also business savvy, so they understand the importance of real estate investment. 

There are, however, some subtle differences in how they live that should be clues to how to market to them.

Psychographics

· Prefer paying cash for homes

· In Florida, 36% of Mexican homebuyers paid cash for their home. Only 8% of U.S. buyers paid cash.

· Commonly take sabbaticals 

· The concept of a year off among 35- to 40-year-olds is very common.

· Not prone to “organized community”

· While Mexican nationals tend to shy away from planned community activities or organizations (even local Chambers of Congress), they love to host and attend spontaneous parties and gatherings. 

· Prefer Mexican realtors

· Even if they’re looking for U.S. properties, Mexican nationals still prefer to start by going to a trusted local realtor, like Tu Casa (tucasa.com).
For more information, see our second white paper on Mexico City, which includes a listing of media suggestions and distinct targets that they reach. 

